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PROBLEM

Litigation is: Expensive and Time Consuming.
Average Trial Fees: $43,000 to $122,000
Trial: 35yrs + Appeal: 1.5yrs = 5 yrs

Due to Cost and Time:
95% of 17 Million Litigation Cases Annually, Settle Pre-Trial.

Without EmotionTrac Al focus group insights, Settlements are
typically:

e Based on a speculated jury response
e Reliant on lawyer intuition.
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SOLUTION

How to settle faster, save time and money and maximize
outcomes. EmotionTracs’' Al tools empower attorneys with insights to
support negotiations.

With EmotionTrac Settlements:

e Are based on a machine reading of emotions, Artificial Intelligence based
Facial Action Coding System.
Have no Physical [imitations on audience pool, 30 million US Panelist

e Have 200 Points on Demographic Selection and 10X more Data Generated

e Are based on Valuation Test, providing an accurate and data-driven case
valuation, ensuring a clear understanding of a case's worth.

e Are not reliant on lawyer intuition but based on, on-demand focus group
tests that produce true quantitative data for emotional reactions and

engagement to video content
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Precise Case Valuations: EmotionTrac's Valuation Test provides an
accurate and data-driven case valuation, ensuring a clear understanding
of a case's worth.

Maximize Settlements: With the Valuation Test, one can position a
case strategically, leading to higher settlement amounts. It empowers
one to negotiate from a position of strength and confidence.

Efficient Legal Strategy: Save time and resources by eliminating the
need for time-consuming research and calculations. The Valuation Test
streamlines the process, allowing one to focus on crafting winning legal
strategies.

Reduced Risk: Minimize the risk of undervaluing or overestimating
your case. The Valuation Test equips one with the tools to navigate the
legal landscape with clarity and confidence, mitigating potential
downside.



Jury Insights Turbo Charged
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EmotionTrac Traditional Jury
Focus Groups  Consultants
Time to Completion X 10x 10x
Cost X oX 10x
Audience Pool 100x
Test Sample Size 10x

Data Generated 10x
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Mock Jury-Focus Group

Panel Audience of 100 Real People
Tracks Micro Facial Expressions

Interprets Emotion Responses
Analyzes Panel Data
Generates Actionable Insights
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How 1t Works - LEGAL

Legal Case Video

—> Al Analysis

Summary of Findings

Click for Survey Data

Consider focusing on male jurors’ tendency to
blame the tractor-trailer

Females Males
blamed Kia blamed Tractor Trailer
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Audience Access LEGAL

e 30 Million US Panelists
e 300 Million Global Panelists
e 200 Points of Demographic Selection

Emotion Al
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Target Customers LEGAL

Personal Injury
164,559 Lawyers

500,000+ Cases
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Market Opportunity LEGAL
17 Million
Litigation Cases
US Annually
500,000
Personal Injury
Cases Annually
100,000

Personal Injury
Cases Annually




Accomplished

Legal Industry
(Proof of Concept)

« 200+ Customers

* $1m Annual Revenue

* 300% Compounded Growth
« $310m Customer Base

« $500m Legal Case Awards
 $1 Billion Opportunity
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Revenue Tipping Point LEGAL

$26.9m

$8.8 m

$314k $880k $2.9m

2023
2024 2025

2026 2027




2024 - 2025 Revenue Bridge
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2024
Sales

- Churn

+ Existing
Pipeline
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$1.0M
I $250k
$500k
+ New Prospects  + New Products + Enterprise 2025
Sales Sales
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Intellectual Property @ EmotionTrac

US PAT# 10,609,450

Method for hands and speech-free control of media presentations

US PAT# 10,880,602

Method of objectively utilizing user facial expressions when viewing media
presentations for evaluating a marketing campaign

US PAT# 11,257,317

User engagement and mannerism tracking system and method for gaming systems
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Thank you!

aaron@EmotionTrac.com
O17-892-3545
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